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My Dear Lucy

Each Location on ‘The Narnia
Trail sets the scene and unlocks
the readers imagination drawing
them further into the story.

Location one introduces the
reader 10 the story and the

beginning of ‘The Narnia Trai at —
Crawfordsburn Country Park

o

Marker one s constructed from

old floorboards cast in concrete —_—
in the pathway. The narrative
Dimensions s engraved into the wood and
800mm X 1800mm X 100mm  painted. A sheet of toughened
glass is placed over the top .
enabeling people to walk on it. - —_—
—_ —_—
_ Materials e —
Old wooden floorboards &
Toughened glass.
 Deuiling
Engraved lettering filed with gold ink
to add colour. It will then be set into ’.r—
a concrete base and covered with o

toughened glass.

01. My Dear Lut

02. The lf{g(»hlrmﬂ

03. The Lamp-post

04. Narnia

05. Good v Bad

00. Aslan

07. The Journey

08. The Stone Table

09. Back Through Narnia

10. The End of the Adventure

O The Moar Dbl
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VIC501

Individual Practice

Claire Crawford
crawford-c4@email.ulster.ac.uk

Brief: To design an information communication system
for the University of ulster Belfast Campus LRC
(Learning Resource Centre).

Target Audience: All users of the LRC at the Univer4sity
along with visitors.

To create an information communication system using
typography and colour that will be informative, directional
and diverse, so that the LRC users can relate to it.

The iPod ad was my inspiration for the use of colour,
| decided to adapt this idea so as each area of the
LRC would be colour coded. | took photos of people
in interesting shapes, that also gave direction, and
created silhouettes for my final idea.

Because each area is different and has a lot of blank
walls and large windows. My design will brighten each
area up but also create a coloured area so that people
know where they are.

The same silhouette that is on the sign is also placed
around that area so as people know that they are still
in that area. The signs will be made of either plastic
or foam board so that it can be easily moved. The
individual silhouettes will be made of a self adhesive
vinyl so as it can be removed and placed somewhere
else. This enables the signage to be adaptable.
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Dasign for Visual Communication
Flatlard Beial

Claire Crawlond
crinvford-cd femail ulster oc uk

Target Awdbance - Childrn aged 4-5 | Key Stage Ono

Strategy - “To create an informal leaming pescs, that will mioduce
childnen o IH concepts of SNARD v SMBNEion, USNng iNbaection
and imagination Bhrough prink.”
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Design for Visual Communication

VIC501

Claire Crawford
crawford-c4@email.ulster.ac.uk

Design for Viual Communiction
o0l

ViCs(

W need to_encaurage people off the roads and onto public
ransport, This Wil s3se congestion on fhe foads (enuranmen),

s for the purpose of Shoy o got more people 10
s he pUBLE iransport servces. n order o redce the armourt
o cars i tna rosd. 1 baslc
rangpor systern we wil ot only redce ihe SmoURt of cars o vicsol
{neTonds Bt ot ong et more o opprtunos

This wil 140 5308 money on paring and o =

Sustainabity is @ prominent topic at present. Courcis have

ot roaamors ol he oo Senic Hos agmited
o4tk 1 Bafast will b full o the cay the widéning
i3 complead. And 1 il b Congsid agan i 1 10y
T Causes many meor prons bechue t cavss fofc
fams TS proves that we oo not have 3 sustainable ransport
Sstem in place In order 16 55 5u5lama\>\e i e
naport system that s

1. Good for the econom
2! Gaod fo the envianment
5. Good for saciety
20 to erceursge ceole f the ascs and onto {ocation wil be provided wth promotiona tshirs and exushe re
useable Shopping bags wil be supplied it il purchases Guring
'

ne
Fmonmans, et more” s W
Gonvenient and eheaper for
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.Location

itos Saare opand in 2 s Belfast's mewest
bigge:

cin
Breciced 1o Wi po year Pacng
¥ nthe UK

€ CRoads Service has admitted that the Westlink in Belfast will be full
on the day the widening is completed. And it will be congested again
5 or 10 years. 99
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Event Proposal

Event: Exclusive 25% off Shopping event for consumers that use public transport. . &

Deliverables

Target Audience: Women that drive to go shopping.
Location: Victoria Square shopping centre.

Name of Event: BETY Belfast Eco Transport year

Strategy: To create a captivating campaign that creates awareness of sustainability in daily transport and
reduce the amount of cars on the road. Also to raise awareness of the current public transport system so
that the current service can be improved based on users experiences.
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