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True Stories: True Geographies
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01. My Dear Lucy
02. The Big Old House

03. The Lamp-post
04. Narnia

05. Good v Bad
06. Aslan

07. The Journey
08. The Stone Table

09. Back Through Narnia
10. The End of the Adventure

Detailing 
Engraved lettering filled with gold ink 
to add colour. It will then be set into 

a concrete base and covered with 
toughened glass.

Dimensions 
800mm X 1800mm X 100mm

Materials 
Old wooden floorboards &

 Toughened glass.

Each Location on ‘The Narnia 
Trail’ sets the scene and unlocks 
the readers imagination drawing 
them further into the story.

Location one introduces the 
reader to the story and the 
beginning of ‘The Narnia Trail’ at 
Crawfordsburn Country Park.

Marker one is constructed from 
old floorboards cast in concrete 
in the pathway. The narrative 
is engraved into the wood and 
painted. A sheet of toughened 
glass is placed over the top 
enabeling people to walk on it.
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To create an information communication system using
typography and colour that will be informative, directional 

and diverse, so that the LRC users can relate to it.‘ ’
The iPod ad was my inspiration for the use of colour, 
I decided to adapt this idea so as each area of the 
LRC would be colour coded. I took photos of people 
in interesting shapes, that also gave direction, and 
created silhouettes for my final idea. 

Because each area  is different and has a lot of blank 
walls and large windows. My design will brighten each 
area up but also create a coloured area so that people 
know where they are.

The same silhouette that is on the sign is  also placed 
around that area so as people know that they are still 
in that area. The signs will be made of  either plastic 
or foam board so that it can be easily moved. The  
individual silhouettes will be made of a self adhesive 
vinyl so as it can be removed and placed somewhere 
else. This enables the signage to be adaptable.  

Brief: To design an information communication system 
for the University of ulster Belfast Campus LRC 

(Learning Resource Centre).

Target Audience: All users of the LRC at the Univer4sity 
along with visitors.
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Roads Service has admitted that the Westlink in Belfast will be full 
on the day the widening is completed. And it will be congested again 
in 5 or 10 years.

“
”

We need to encourage people off  the roads and onto public 
transport. This will ease congestion on the roads (environment), 
create more jobs (economy) and will be convenient and cheaper 
for consumers (society). One quarter of  all travel made by women 
is for the purpose of  shopping. The aim is to get more people to 
use the public transport services, in order to reduce the amount 
of  cars on the road. If  we can encourage women to use our public 
transport system we will not only reduce the amount of  cars on 
the roads but also in the long run create more job opportunities. 
This will also save money on parking and petrol.Ta
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Victoria Square opened in 2008 and is Belfast’s newest 
and biggest shopping centre. Covering 75,000m2 over four 
floors, Victoria Square hosts 98 shops including a 2,000ft2 
House of  Frazer store. It also houses an eight screen Odeon 
Cinema, restaurants, bars and cafe’s. 17.2 million people are 
predicted to visit per year placing Victoria Square in the top 

ten shopping centre’s in the UK.

Sustainability is a prominent topic at present. Councils have 
provided homes with recycling bins to encourage recycling. 
One area of  sustainability however is not being addressed, 
transport. The West Link is just one of  the many roads that 
has had major roadwork’s but the Roads Service has admitted 
that the Westlink in Belfast will be full on the day the widening 
is completed. And it will be congested again in 5 or 10 years. 
This causes many major problems because it causes traffic 
jams. This proves that we do not have a sustainable transport 
system in place. In order to be sustainable we must create a 

transport system that is: 
1. Good for the economy
2. Good for the environment 
3. Good for society

We need to encourage people off  the roads and onto 
public transport. This will ease congestion on the roads 
(environment), create more jobs (economy) and will be 

convenient and cheaper for consumers (society).

The event will be an exclusive 25% off  shopping event to be held 
in Belfast in June 2010 and will be exclusive to bus and train 
commuters. This will give people the incentive to leave the car 
at home and take the train or bus and reward those people who 
regularly use the services. This will raise awareness and also 
introduce many people to a more convenient way to travel. Prior to 
the event large billboards and posters will be put up around Belfast 
and Victoria Square to promote the event. Staff  in all shops at the 
location will be provided with promotional t-shirts and exclusive re-
useable shopping bags will be supplied with all purchases during 
the event.
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The proposed name for the event is Bety (Belfast Eco Transport Year). This is 
a captivating name that will grasp consumer’s attention. The events theme is 
based on 1950’s style. The name Bety gives the event character and enables all 

media to personally target the consumer. 
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There are several mediums that will promote the Bety event. 
The event location, Victoria Square will be the primary area for 
promotion. There are several empty shop units at the shopping 
centre, currently large vinyl posters cover the front promoting 
Victoria Square. Large vinyl posters for the event will be placed 
in these locations. Silhouettes will also be placed in shop win-
dows and on vacant wall and glass space around Belfast and 
Victoria Square to create ambient media and create a theme 
throughout the city. Adshel posters will also be placed at bus 
and train stops/stations.
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Design
Deliverables
Staff  at Victoria Square will be provided with promotional 
T-Shirts to highlight the event and raise awareness. All 
purchases during the event when a Bety card is used will 
be placed in an exclusive Bety bag. It is re-usable and 
can carry any other purchases made therefore lightening 
the load for the train/bus journey home. Inside the bag 
will be a comment card that explains about the event 
and the reason behind it and gets feedback on public 
transport experiences. There will also be a free Benefit 
cosmetics gift voucher that can be collected from  the 
information desk at Victoria Square upon completion of  

the comment card.
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Design
Deliverables
Along with the promotional posters around the shopping 
centre’s and bus/train stations, bus vinyl’s will create 
awareness of  the event and link it with the bus service.
The bus vinyl will be different colour but will all have the 
same theme.

Once onboard the bus/train consumers will receive their 
Bety card. This will be printed on the reverse of  the ticket 
and will remain valid until the ticket expires. This will 
reduce the amount of  paper used because it is printed 
on the reverse.
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There are several mediums that will promote the Bety 
event. The event location, Victoria Square will be the 
primary area for promotion. There are several empty 
shop units at the shopping centre, currently large vi-
nyl posters cover the front promoting Victoria Square. 
Large vinyl posters for the event will be placed in these 
locations. Silhouettes will also be placed in shop win-
dows and on vacant wall and glass space around Bel-
fast and Victoria Square to create ambient media and 
create a theme throughout the city. Adshel posters will 
also be placed at bus and train stops/stations.
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Event: Exclusive 25% off  Shopping event for consumers that use public transport.

Target Audience: Women that drive to go shopping.

Location: Victoria Square shopping centre.

Name of Event: BETY Belfast Eco Transport year

Strategy:  To create a captivating campaign that creates awareness of  sustainability in daily transport and 
reduce the amount of  cars on the road. Also to raise awareness of  the current public transport system so 

that the current service can be improved based on users experiences.
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